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strategic brand management outlines a systematic approach to understanding the key principles of building strong brands this
book offers a cohesive framework for brand management highlighting the distinct role of brands in creating market value topics
covered include crafting a compelling value proposition designing brand attributes developing impactful communication
campaigns managing brand portfolios cobranding brand repositioning managing brands over time protecting the brand
measuring brand impact and creating a strategic brand management plan clear concise and practical strategic brand

management is the definitive text on building strong brands

written by an expert author team this engaging textbook builds upon the traditional frameworks of brand strategy to analyse

the emotional and cultural impact real world brands have on contemporary consumers

incorporating the latest industry thinking and developments this exploration of brands brand equity and strategic brand
management combines a comprehensive theoretical foundation with numerous techniques and practical insights for making

better day to day and long term brand decisions and thus improving the long term profitability of specific brand strategies

the art of building sales is to a large extent the art of building brands after reading kapferer s book you Il never again think of
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a brand as just a name several exciting new ideas and perspectives on brand building are offered that have been absent from

our literature philip kotler an invaluable reference for designers marketing managers and brand managers alike design magazine

this is the ebook of the printed book and may not include any media website access codes or print supplements that may
come packaged with the bound book incorporating the latest industry thinking and developments this exploration of brands
brand equity and strategic brand management combines a comprehensive theoretical foundation with numerous techniques and
practical insights for making better day to day and long term brand decisions and thus improving the long term profitability of

specific brand strategies

keller strategic brand management 3e provides insights into how to create profitable brand strategies by building measuring

and managing brand equity

finely focused on the how to and why throughout this strategy guide provides specific tactical guidelines for planning building
measuring and managing brand equity this approach considers why brands are important what they represent to consumers

and what should be done by firms to manage them properly

for courses in brand management create profitable brand strategies by building measuring and managing brand equity strategic
brand management building measuring and managing brand equity looks at branding from the perspective of the consumer and
provides a framework that identifies defines and measures brand equity using insight from both academics and industry
practitioners the text draws on illustrative examples and case studies of brands marketed in the us and all over the world new

co author and award winning scholar vanitha swaminathan joins kevin lane keller on this exciting new bth edition this edition
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also features a greater focus on digital branding so students are aware of the exciting new opportunities and daunting
challenges brands must face in connecting with today s consumers the full text downloaded to your computer with ebooks you
can search for key concepts words and phrases make highlights and notes as you study share your notes with friends ebooks
are downloaded to your computer and accessible either offline through the bookshelf available as a free download available
online and also via the ipad and android apps upon purchase you Il gain instant access to this ebook time limit the ebooks
products do not have an expiry date you will continue to access your digital ebook products whilst you have your bookshelf

installed

praise and reviews the best book on brands yet design magazine new exciting ideas and perspectives on brand building are
offered that have been absent from our literature philip kotler s ¢ johnson sons distinguished professor of international
marketing northwestern university kellogg school of management managing a brand without reading this book is like driving a
car without your license haesun lee senior vice president of marketing amorepacific co korea kapferer s hierarchy of brands is
an extrordinary insight sam hill and chris lederer authors of the infinite asset harvard business school press one of the
definitive resources on branding for marketing professionals worldwide vikas kumar the economic times india one of the best
books on brand management kapferer is thought provoking and always able to create new insights on various brand related
topics rik riezebos ceo brand capital and director of eurib european institute for brand managementthe first two editions of
strategic brand management were published to great critical acclaim the new strategic brand management has been rewritten
and fully revised to bring readers absolutely up to date with the dramatic changes that have taken place in brand management
worldwide dealing with the concept and practice of brand management in its totality it is packed with fresh examples and case

studies of brands from all over the world paying particular attention to global brands it also looks at the hype surrounding
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branding and stresses the role of sound business decisions when building a brand there are several new chapters including
brand and business buildingthe challenge of growth in mature marketsmanaging retail brands plus completely new sections on
innovation and its role in growing and reinventing brands and corporate branding the new strategic brand management will
provide all marketing and brand managers with a thorough understanding of the new rules of brand management and how to

put them into practice

over the last 25 years hundreds perhaps even thousands of books have appeared on the subject of brands and branding but
strategic brand management by keller given a global reach by aperia and georgson in this excellent european version is surely
the gold standard this work is quite simply the best in its field john murphy founder of interbrand develop your brand
management skills with practical insights from the industry strategic brand management a european perspective 2nd edition by
kevin lane keller tony aperia and mats georgson aims to equip managers with the tools and understanding to be able to
improve the long term profitability of their brand strategy this edition incorporates the latest thinking and developments from
academics and industry professionals in the field providing you with a balance of theory and practical knowledge the chapters
guide you systematically through the main topics from the subject of brands to brand equity and strategic brand management
including the design and implementation of marketing programmes the text also contains activities to guide your learning and
teach you how to build measure and manage brand equity the 2nd edition contains a range of updated features to
accommodate your learning including additional cases and examples from well known european brands are included to appeal
to students outside the us new brand briefings spotlight brand management scenarios as experienced by real life companies
and organisations showing you how brands are operated case studies for this edition include google zara ryanair further

coverage of channel management and b2b research on brands compared to the previous edition combining practical insights
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with a strong theoretical foundation this text will assist you in your day to day managerial decisions as well as long term brand

decisions

university branding has increased substantially due to demands on universities to enrol greater numbers of students rising
tuition fees the proliferation of courses the growing internationalization of universities financial pressures and reliance on
income from foreign students as higher education continues to grow increased competition places more pressure on institutions
to market their programs technological social and economic changes have necessitated a customer oriented marketing system
and a focus on developing the university brand this book is unique in providing a composite overview of strategy planning and
measurement informed by ground breaking research and the experiences of academics it combines theoretical and
methodological aspects of branding with the views of leading exponents of branding in different contexts and across a range
of higher education institutions expert contributors from research and practice provide relevant and varying perspectives
allowing readers to access information on international trends theory and practices about branding in higher education readers
are exposed to the critical elements of strategic brand management gain insights into the planning process of higher education
branding and gain a solid understanding of the emerging research area of branding concepts in higher education advanced
students and researchers will find this book a unique resource and it will also be of interest to brand practitioners in both

education and public sector markets

adopted internationally by business schools mba programmes and marketing practitioners alike the new strategic brand
management is simply the reference source for senior strategists positioning professionals and postgraduate students over the

years it has not only established a reputation as one of the leading works on brand strategy but also has become synonymous
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with the topic itself the new edition builds on this impressive reputation and keeps the book at the forefront of strategic brand
thinking revealing and explaining the latest techniques used by companies worldwide author jean nool kapferer covers all the
leading issues faced by the brand strategist today supported by an array of international case studies with both gravitas and
intelligent insight the book reveals new thinking on a wealth of topics including brand architecture and diversity strategies
market adaptation approaches positioning in the private label and store brand environment and much much more whether you
work for an international company seeking to leverage maximum financial value for your brand or whether you are looking for
practical guidance on brand management itself kapferer s market leading book is the one you should be reading to develop the

most robust and watertight approach for your company

adopted internationally by business schools and mba programmes this book is the ultimate resource for senior strategists
positioning professionals and postgraduate students to understand and overcome the challenges of brand management and
strategy today written by the leading international expert of branding jean nool kapferer the new strategic brand management
is simply the reference source for branding professionals and postgraduate students over the years it has not only established
a reputation as one of the leading works on brand strategy but also has become synonymous with the topic itself using an
array of international case studies this book covers all the leading issues faced by brand strategists today with both gravitas
and intelligent insight it reveals new thinking on topics such as putting culture and content into brands the impact of private
labels and the comeback of local brands this updated fifth edition builds on the book s already impressive reputation including
new content that will help students and practitioners stay up to date with targeting with relevant research and market
knowledge to support the discipline with dedicated sections for specific types of brands luxury corporate and retail international

examples and case studies from companies such as audi nivea toyota and absolut vodka plus models and frameworks such as
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the brand identity prism the new strategic brand management remains at the forefront of strategic brand thinking

the twelve cases in this book written by kevin lane keller one of the international leaders in the study of strategic brand
management and integrated marketing communications feature some of the world s most successful brands and companies
including levi strauss co intel nike and dupont keller s cases examine the strategic brand management process best practice
guidelines and how to best build and manage brand equity for executives and managers in marketing and or brand
management this book is suggested for use withstrategic brand management 2e also by kevin lane keller and published by

prentice hall

this text provides readers with a framework of the four key aspects of strategic brand management building leveraging
identifying and measuring and protecting brands filled with the latest cutting edge research students will learn how to design

strategies and tactics to effectively build and manage brands

strategic brand management deals with the concept and practice of brand management in its totality the new edition is packed
with fresh examples and case studies of brands from throughout the world and pays particular attention to the development of
global brands three new chapters have been included which concentrate on the life span of brands by looking at the sources
of challenges to brand equity factors which dictate a brand s life expectancy and revitalisation strategies for declining brands
more attention is now given to multi brand strategies and there is a new chapter on the growing practice of merging brands
given the increasing attention paid to brands by the business to business sector the service sector and producers of luxury

goods much more reference is made to these markets
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bringing together theories and concepts from brand management consumer culture theory marketing communications and
design this book provides an understanding of how organisations can successfully develop market and manage their brands it
draws extensively from scholarly research published in social sciences and humanities to provide a detailed discussion of the
process of brand management and development this book explores how organisations can design brand identities develop
brand marketing programmes measure brand performance and sustain brand equity combining psychological sociological
cultural and management perspectives it provides numerous examples that contextualise theory enabling the reader to
understand how past and present branding campaigns and strategies can be deconstructed analysed and evaluated using these
theoretical insights with end of chapter case studies on burberry juventus f ¢ pukka herbs yo and many other european and
global brands strategic brand management and development is an essential text for students in marketing brand management
and consumer research or for anyone interested in understanding the extraordinary power and scope of brands and branding in

contemporary post modern society

brand management is the planning and analysis of the perceived image of a brand in the market the most important aspect of
any brand is its relation to its target audience tangible aspects like the look price and packaging of the product are essential
elements of brand management other elements like brand image brand perception brand awareness brand equity brand relation
and consumer relation are pivotal for any brand to succeed in the market some common branding strategies include
multibranding strategy brand extension co branding and private branding strategy among many others strategic brand
management aims to improve the credibility of the brand and thereby increasing brand loyalty this book elucidates the
concepts and innovative models around prospective developments with respect to strategic brand management it studies

analyses and upholds the pillars of brand management and its utmost significance in modern times those with an interest in
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this field would find this book helpful

building on a solid theoretical underpinning this book provides a rigorous grounding in the subject of brand management the
theory is applied to examples throughout to enable students to understand the practical application strategic brand
management approaches the subject of brand management from a unique socio cultural perspective providing students with an
understanding of the dynamics of the subject and enabling them to engage with the issues that lie within while adopting this
innovative framework the book also integrates more traditional notions of the brand in terms of equity and positioning within
that framework the framework for the book separates a brand s concept into functional and emotional parts looking at
purchases that fulfil a functional need and how these develop into emotional decision making processes the language of the
book is kept simple without compromising the effectiveness of the argument for diluting the analyses the book has been

written to meet the requirements to the syllabus of b com bba m com and mba courses of various universities
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