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evaluating marketing performance and decision making more fairly marketing has long
been considered an art and not a science but that perception is beginning to change as
increasingly sophisticated methods of quantifying marketing success are developed in
measuring marketing 103 key metrics every marketer needs second edition one of the
world s leading experts in the field presents the key marketing ratios and metrics
applying these metrics will enable marketers to make better decisions and increase their
accountability for their strategies and activities this fully revised and updated new edition
discusses the key marketing metrics needed for successfully measuring the performance
of an organization s marketing investments ceos and cfos regularly ask for one simple
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way to assess the efficacy of marketing campaigns but the fact is that there isn t one
single measure of performance measuring marketing helps marketers figure out what
they can and should be measuring and when marketers are increasingly being held
accountable for the corporate bottom line and this book helps both marketers as well as
the business leaders who employ them to measure performance fairly and accurately
measuring marketing success is difficult but this book shows what and when to assess
designed to increase accountability and improve everyday decisions the book includes
ratios illustrated with actual marketing cases from leading companies the first book to
address growing demands that marketers be accountable for their strategies and
decisions measuring marketing explains how to assess marketing success in more
meaningful ways

the demands of a more dynamic globalized business world have led to sophisticated
methods for quantifying marketing success this informative guide defines and explains
the use of more than 110 key marketing metrics for the success of your business in
eleven focused sections this resource makes otherwise complex topics understandable
written for marketing professionals accountable for measurable results as well as senior
executives who need a firm understanding of marketing s impact on a business or
product line it clearly explains the metrics that you can use to measure marketing along
the way you Il be introduced to a variety of important analytical tools from brand
customer and sales metrics to advertising price and distributions metrics and with the
addition of new examples and metrics including significant updates to the online digital
social area measuring marketing third edition will put you in a better position to excel at
this difficult endeavor

measure manage and get the most out of your marketing key marketing metrics is the
definitive guide to today s most valuable marketing metrics in this thoroughly updated
and significantly expanded book you will understand the pros the cons and the nuances
of more than 50 of the most important metrics and know exactly how to choose the right
one for every challenge with leading experts discover how to build your reputation by
using marketing dashboards to view market dynamics from multiple perspectives
maximize accuracy and triangulate to optimal solutions applying high value metrics for
virtually every facet of marketing to maximise the return on your investment and identify
the best new opportunities for profit building models to assist with planning to give you
the best tools for decision making in its third edition this award winning book now
includes the latest web online social and email metrics plus new insights into measuring
marketing roi and brand equity

named best marketing book of 2011 by the american marketing association how
organizations can deliver significant performance gains through strategic investment in
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marketing in the new era of tight marketing budgets no organization can continue to
spend on marketing without knowing what s working and what s wasted data driven
marketing improves efficiency and effectiveness of marketing expenditures across the
spectrum of marketing activities from branding and awareness trail and loyalty to new
product launch and internet marketing based on new research from the kellogg school of
management this book is a clear and convincing guide to using a more rigorous data
driven strategic approach to deliver significant performance gains from your marketing
explains how to use data driven marketing to deliver return on marketing investment romi
in any organization in depth discussion of the fifteen key metrics every marketer should
know based on original research from america s leading marketing business school
complemented by experience teaching romi to executives at microsoft dupont nisan
philips sony and many other firms uses data from a rigorous survey on strategic
marketing performance management of 252 fortune 1000 firms capturing 53 billion of
annual marketing spending in depth examples of how to apply the principles in small and
large organizations free downloadable romi templates for all examples given in the book
with every department under the microscope looking for results those who properly use
data to optimize their marketing are going to come out on top every time

marketers know that they must use metrics the key which this book addresses superbly
is which metrics to use and how to use them erv shames chairman western connecticut
health network former president and ceo of borden inc and stride rite corporation 50
metrics crackles like new money this is the best marketing book of the year updated
version of strategy business 2006 best books in marketing award winner what to
measure and how to measure it to get the most out of your marketing as the old adage
goes if you can t measure it you can t manage it key marketing metrics is the definitive
guide to today s most valuable marketing metrics to measure the results of your
marketing in this thoroughly updated and significantly expanded book you will
understand the pros the cons and the nuances of more than 50 of the most important
metrics and know exactly how to choose the right metrics for every challenge key
marketing metrics gives you a portfolio or dashboard of the most valuable metrics for
your business to maximise the return on your marketing investment and identify the best
new opportunities for profit discover high value metrics for every facet of marketing
promotional strategy advertising and distribution customer perceptions market share
competitors power margins and pricing products and portfolios customer profitability
sales forces and channels and more this edition includes the latest web online social and
email metrics plus new insights into measuring marketing roi and brand equity as well as
practical advice for managing complex issues such as advertising elasticity and double
jeopardy

marketing metrics the definitive guide to measuring marketing performance second
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edition is the definitive guide to today s most valuable marketing metrics in this
thoroughly updated and significantly expanded book four leading marketing researchers
show exactly how to choose the right metrics for every challenge and expand their
treatment of social marketing web metrics and brand equity they also give readers new
systems for organizing marketing metrics into models and dashboards that translate
numbers into management insight the authors show how to use marketing dashboards
to view market dynamics from multiple perspectives maximize accuracy and triangulate
to optimal solutions you Il discover high value metrics for virtually every facet of
marketing promotional strategy advertising and distribution customer perceptions
market share competitors power margins and pricing products and portfolios customer
profitability sales forces and channels and more for every metric the authors present real
world pros cons and tradeoffs and help you understand what the numbers really mean
this edition introduces essential new metrics ranging from net promoter to social media
and brand equity measurement last but not least it shows how to build comprehensive
models to support planning and optimize every marketing decision you make understand
the full spectrum of marketing metrics pros cons nuances and application quantify the
profitability of products customers channels and marketing initiatives measure
everything from bounce rates to the growth of your web communities understand your
true return on marketing investment and enhance it this award winning book will show
you how to apply the right metrics to all your marketing investments get accurate
answers and use them to systematically improve roi

today s best marketers recognize the central importance of metrics measurement and
accountability but few marketers recognize the extraordinary range of metrics now
available for evaluating their strategies and tactics in 50 metrics every marketer must
know four leading researchers and consultants systematically introduce today s most
powerful marketing metrics the authors show how to use a dashboard of metrics to view
market dynamics from various perspectives maximize accuracy and triangulate to
optimal solutions their comprehensive coverage includes measurements of promotional
strategy advertising and distribution customer perceptions market share competitors
power margins and profits products and portfolios customer profitability sales forces
and channels pricing strategies and more you Il learn how and when to apply each metric
and understand tradeoffs and nuances that are critical to using them successfully

few marketers recognize the extraordinary range of metrics now available for evaluating
their strategies and tactics in marketing metrics four leading researchers and consultants
systematically introduce today s most powerful marketing metrics the authors show how
to use a dashboard of metrics to view market dynamics from various perspectives
maximize accuracy and triangulate to optimal solutions their comprehensive coverage
includes measurements of promotional strategy advertising and distribution customer
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perceptions market share competitors power margins and profits products and portfolios
customer profitability sales forces and channels pricing strategies and more you |l learn
how and when to apply each metric and understand tradeoffs and nuances that are
critical to using them successfully the authors also demonstrate how to use marketing
metrics as leading indicators identifying crucial new opportunities and challenges for
clarity and simplicity all calculations can be performed by hand or with basic spreadsheet
techniques in coming years few marketers will rise to senior executive levels without
deep fluency in marketing metrics this book is the fastest easiest way to gain that fluency

your definitive up to date guide to marketing metrics choosing them implementing them
applying them this award winning guide will help you accurately quantify the performance
of all your marketing investments increase marketing roi and grow profits four renowned
experts help you apply today s best practices for assessing everything from brand equity
to social media email performance and rich media interaction this updated edition shows
how to measure costly sponsorships explores links between marketing and financial
metrics for current and aspiring c suite decision makers presents better ways to measure
omnichannel marketing activities and includes a new section on accountability and
standardization in marketing measurement as in their best selling previous editions the
authors present pros cons and practical guidance for every technique they cover measure
promotions advertising distribution customer perceptions competitor power margins
pricing product portfolios salesforces and more apply web online social and mobile
metrics more effectively build models to optimize planning and decision making attribute
purchase decisions when multiple channels interact understand the links between search
and distribution and use new online distribution metrics evaluate marketing s impact on a
publicly traded firm s financial objectives whatever your marketing role marketing metrics
will help you choose the right metrics for every task and capture data that s valid reliable
and actionable

it is essential for marketers and their business colleagues to receive a return on every
marketing investment that is made this widely praised reference has established itself as
the definitive guide to choosing the right metrics and using them effectively the 50
metrics provided in this reference will help readers prove the business value and efficacy
of their efforts fully updated to reflect the latest techniques insights and research as well
as the importance of digital marketing and social media marketing metrics second
editionexplains the applications tradeoffs and nuances of each metric and shows exactly
how to gain actionable information from the data for clarity and simplicity it avoids
advanced math all calculations can be performed by hand or with basic spreadsheet
techniques this edition covers a wide spectrum of marketing and measurement issues
including customer perceptions market share competitive analysis margins and profits
product and portfolio management customer profitability sales force and channel

5 Measuring Marketing 110 Key Metrics Every Marketer Needs



Measuring Marketing 110 Key Metrics Every Marketer Needs

management pricing strategy promotion advertising media web metrics and much more
it also demonstrates how to use marketing metrics as an x ray to discover leading
indicators and identify crucial new opportunities and challenges also included is an
entirely new chapter on the systems of metrics that can be used to assess the overall
performance of the firm and how marketing initiatives help or hinder

stop guessing start growing in today s digital landscape it s easy to drown in data and
still have no idea what s actually driving your results the secret isn t tracking everything it
s tracking what matters in digital marketing metrics that matter marketing strategist
maksym zakharko gives you a complete proven system to measure interpret and act on
the numbers that truly impact your bottom line you Il learn exactly how to transform raw
data into profitable decisions without needing a degree in analytics inside you Il discover
the essential metrics that reveal your true performance across campaigns platforms and
funnels how to diagnose problems instantly from underperforming ads to broken
conversion flows the 1 gains method to compound small improvements into massive
revenue growth break even point mastery how to know exactly when your marketing turns
profitable platform specific insights for facebook google linkedin tiktok and beyond
metrics by business model whether you run e commerce a saas a local business or a
personal brand advanced tracking techniques that give you clarity when others are still
guessing with case studies actionable templates and the same frameworks used by high
performing marketing teams this is not just a book about numbers it s a book about
winning if you re a founder marketer or freelancer who s tired of vanity metrics and wants
a clear path to measurable repeatable growth this is your playbook measure what
matters cut what doesn t grow smarter

a brand new collection introducing today s most powerful strategies and techniques for
measuring and optimizing marketing 3 authoritative books now in a convenient e format
at a great price 3 authoritative books help you measure analyze and optimize every
marketing investment you Il ever make measuring and optimize your marketing
investments is more crucial than ever but with an explosion in channels and complexity it
s also more challenging than ever fortunately marketing metrics and analytics have taken
giant leaps forward in recent years techniques now exist for accurately quantifying
performance and applying what you learn to improve it in this unique 3 book package
world class experts present these new approaches and show how to profit from them in
marketing and sales analytics leading consultant cesar a breaexamines the experiences
of 15 leaders who ve built high value analytics capabilities in multiple industries then
building on what they ve learned he presents a complete blueprint for succeeding with
marketing analytics you Il learn how to evaluate ecosystemic conditions for success
frame the right questions and organize your people data and operating infrastructure to
answer them brea helps you overcome key challenges ranging from governance to
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overcoming hidden biases along the way he also offers specific guidance on crucial
decisions such as buy vs build centralize or decentralize and hire generalists or
specialists next in cutting edge marketing analytics three pioneering experts introduce
today s most valuable marketing analytics methods and tools and offer a best practice
methodology for successful implementation they augment this knowledge with hands on
case studies guiding you through solving key problems in resource allocation
segmentation pricing campaign management firm valuation and digital marketing
strategy all case studies are accompanied by real data used by the protagonists to make
decisions as you practice you Il gain a deeper understanding of the value of marketing
analytics learn to integrate quantitative analysis with managerial sensibilities master core
statistical tools and discover how to avoid crucial pitfalls finally in the award winning
marketing metrics second edition paul w farris and his colleagues show how to choose
the right metrics for every marketing challenge you Il learn how to use dashboards to
view market dynamics from multiple perspectives maximize accuracy and triangulate to
optimal solutions you Il discover high value metrics for promotional strategy advertising
distribution customer perceptions market share competitors power margins pricing
products and portfolios customer profitability sales forces channels and more this
extensively updated edition introduces innovative metrics ranging from net promoter to
social media and brand equity measurement and shows how to build comprehensive
models to optimize every marketing decision you make if you need to measure and
improve marketing performance this 3 book package will be your most valuable resource
from world renowned business sustainability experts cesar a brea rajkumar venkatesan
paul w farris ronald t wilcox neil t bendle phillip e pfeifer and david j reibstein

now updated with new techniques and even more practical insights this is the definitive
guide to today s most valuable marketing metrics four leading marketing researchers
help you choose the right metrics for every challenge and use models and dashboards to
translate numbers into real management insight in marketing metrics the manager s
guide to measuring marketing performance third edition the authors show how to use
marketing dashboards to view market dynamics from multiple perspectives maximize
accuracy and triangulate to optimal solutions there are high value metrics for virtually
every facet of marketing promotional strategy advertising and distribution customer
perceptions market share competitors power margins and pricing products and
portfolios customer profitability sales forces channels and more

marketing metrics the definitive guide to measuring marketing performance second
edition is the definitive guide to today s most valuable marketing metrics in this
thoroughly updated and significantly expanded book four leading marketing researchers
show exactly how to choose the right metrics for every challenge and expand their
treatment of social marketing web metrics and brand equity they also give readers new
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systems for organizing marketing metrics into models and dashboards that translate
numbers into management insight the authors show how to use marketing dashboards
to view market dynamics from multiple perspectives maximize accuracy and triangulate
to optimal solutions you Il discover high value metrics for virtually every facet of
marketing promotional strategy advertising and distribution customer perceptions
market share competitors power margins and pricing products and portfolios customer
profitability sales forces and channels and more for every metric the authors present real
world pros cons and tradeoffs and help you understand what the numbers really mean
this edition introduces essential new metrics ranging from net promoter to social media
and brand equity measurement last but not least it shows how to build comprehensive
models to support planning and optimize every marketing decision you make understand
the full spectrum of marketing metrics pros cons nuances and application quantify the
profitability of products customers channels and marketing initiatives measure
everything from bounce rates to the growth of your web communities understand your
true return on marketing investment and enhance it this award winning book will show
you how to apply the right metrics to all your marketing investments get accurate
answers and use them to systematically improve roi

talk about marketing accountability has become almost commonplace most marketing
executives understand the need to know the numbers the real question is which numbers
marketing metrics in action creating a performance driven marketing organization
answers those questions and addresses those problems with a balance of sound theory
and technique and practical application the author a veteran of marketing on both sides
the client side and the consultant side explains how you need to begin by identifying the
elements of the right culture first every company s product makeup competitive situation
resources and internal strengths and weaknesses differ so do its needs for particular
metrics it is necessary to be able to identify which metrics matter to your organization s
circumstances next it is necessary to create a culture of accountability everyone in the
organization has to be and be seen as being on the same side and n the same page
finance can t be seen as the enemy and sales and marketing need work especially hard to
coordinate their efforts but this sense of accountability needs to extend from the c suite
to the customer service and order entry people quality approaches and sophisticated
ideas then become much more productive in the marketplace a metrics audit will help
establish where you are now and mapping will enable you to align processes to better
develop your dashboard this book provides wise counsel for identifying which metrics
matter most to your organization and practical guidance for putting all the sophisticated
marketing tools to profitable use in your company

the planning guide marketers have relied on for two decades updated and expanded for
more than 20 years the successful marketing plan has been the marketing professionals
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go to guide for creating plans that define and fulfill the needs of their target markets in
this substantially revised and expanded fourth edition roman hiebing jr scott cooper and
steve wehrenberg outline how to develop proven objectives strategies and tactics that
deliver the bottom line separating the plan into 10 market proven manageable
components the successful marketing plan explains how to find the data you need to
develop your plan identify growth target markets set realistic sales objectives position
your products through a strong branding program condense your plan into a workable
calendar of activities arrive at a realistic budget and payback schedule evaluate and test
the plan s effectiveness the authors of the successful marketing plan have made
extensive revisions to more than 50 percent of the book s content from a new planning
model to a more user friendly business review section to a complete revision of the
strategy chapters including a new message strategy chapter plus the book contains
completely updated chapters on advertising media content and interactive
communications in addition to updates in information sources planning charts and the
idea starters appendix which has more than 1 000 tactical ideas tied to specific
objectives great marketing begins with a great marketing plan use the successful
marketing plan to build a focused real world marketing plan that will enable your

company to thrive and grow in today s cost conscious winner take all competitive arena
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