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international marketing by cateora gilly and graham has been a pioneer in the field of
international marketing the authors continue to set the standard in this edition with
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new and expanded topics that reflect the swift changes of the competitive global market
as well as increased coverage of technology s impact on the international market arena
now with over 100 new academic articles and their findings integrated into this 16th
edition providing a well rounded perspective of international markets that encompasses
history geography language and religion as well as economics international marketing
helps students to see the cultural and environmental uniqueness of any nation or region
the 16th edition reflects all the important events and innovations to affect global business
within recent years while including several new and updated learning tools and
teaching resources
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the global expansion of business has generated a tremendous interest among scholars but
there remains a strong need for theoretical insights into conducting marketing
operations abroad this thoroughly revised edition addresses this lack in the extant
literature the book consists of insights from leading scholars in international marketing
working not only to advance the theoretical underpinnings of today s most important
international marketing issues but also to provide insights for how the field of
scholarship and practice of international marketing might develop in the future the
authors top scholars from around the world provide useful theoretical insights designed
to stimulate contemplation and discussion and to provide guidelines for future research
on international marketing the volume includes coverage of topics in four main areas
part i looks at global branding while part ii examines issues of marketing strategy on a
world stage part iii offers chapters on cultural issues and the book closes with a more
detailed look at marketing at the bottom of the pyramid in part iv scholars and students
in marketing and international business will find much of value in this comprehensive
volume
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this book proposes a theoretical framework identifying external and internal factors that
influence internationalization strategy of chinese brands and brand performance it
explores several key strategies e g standardization versus adaptation price leadership
versus branding obm export versus oem export and incremental versus leap forward
internationalization model the relationships are examined between various international
marketing mix e g distribution channel and pricing strategies and brand performance
through case studies the text also analyses the internationalization of contract based firms

global marketing provides students with a truly international treatment of the key
principles that every marketing manager should grasp international markets present
different challenges that require a marketer to think strategically and apply tools and
techniques creatively in order to respond decisively in a fiercely competitive
environment alon et al provide students with everything they need to rise to the
challenge coverage of small and medium enterprises as well as multinational
corporations where much of the growth in international trade and global marketing has
occurred a shift toward greater consideration of services marketing as more companies
move away from manufacturing a focus on emerging markets to equip students with
the skills necessary to take advantage of the opportunities that these rapidly growing
regions present chapters on social media innovation and technology teach students how
to incorporate these new tools into their marketing strategy new material on
sustainability ethics and corporate social responsibility key values for any modern
business short cases and examples throughout the text show students how these
principles and techniques are applied in the real world longer cases provide instructors
and students with rich content for deeper analysis and discussion covering key topics not
found in competing books global marketing will equip students with the knowledge
and confidence they need to become leading marketing managers a companion website
features an instructor s manual with test questions as well as additional exercises and
examples for in class use

marketing is a universal activity that is widely applicable regardless of the political social
or economic systems of a particular country however this doesn t mean that consumers
in different parts of the world should be satisified in the same way the 4th edition of
international marketing has been written to enable managers and scholars to meet the
international challenges they face everyday it provides the solid foundation required to
understand the complexities of marketing on a global scale the book has been fully
updated with topical case studies examples of contemporary marketing campaigns the
most relevant discussion topics as well as the most up to date theories references and
research findings it is this combination of theory and practice that makes this textbook
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truly unique presenting a fully rounded view of the topic rather than an anecodotal or
descriptive one alone the book includes chapters on trade distortions and marketing
barriers political and legal environments culture consumer behaviour marketing
research promotion and pricing strategies currencies and foreign exchange accessibly
written and designed this book is the most international book on marketing available
that can be used by undergraduates and postgraduates the world over a companion
website provides additional material for lecturers and students alike

international marketing presents an innovative integrated approach to the course in
which marketing concepts are explored in depth within the international context the
authors identify five key factors that impact any international marketing venture
culture language political legal systems economic systems and technological operational
differences and discuss them in relation to the core marketing concepts of markets
products pricing distribution place and promotion uniquely the book provides discussions
of sustainability and bottom of the pyramid concepts within each chapter and is richly
illustrated with examples from both multinational companies as well as smaller local
concerns setting the path for the future direction of this course the authors provide
instructors and students with the first truly international marketing textbook

cateora and graham s international marketing is far and away the best selling text in the
field with a pioneering approach to making the material accessible and relevant that has
become the standard by which other books are judged providing a well rounded
perspective of international markets that encompasses history geography language and
religion as well as economics cateora helps students to see the cultural and
environmental uniqueness of any nation or region the 13th edition reflects all the
important events and innovations to affect global business within recent years while
including several new and updated technological learning tools

now in its fourth edition this successful introduction to international marketing has been
thoroughly revised updated and developed throughout to reflect the most recent
developments in today s dynamic business environment contemporary engaging and
accessible international marketing is essential reading for the aspiring practitioner you
will discover the importance of international marketing to creating growth and value
the management practices of companies large and small seeking market opportunities
outside their home country why international marketing management strategies should
be viewed from a global perspective the role of emerging economies in today s business
environment the impact of increased competition changing market structures and
differing cultures upon business key features an extensive collection of in depth case
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studies focus upon a diverse range of companies from around the world and are designed
to apply understanding and provoke debate going international vignettes go beyond the
theory and demonstrate international marketing in real life with contemporary and
engaging examples further reading sections have been designed to reflect both the most
influential and the most recent studies relating to each chapter acting as a spring board to
further study key terms are highlighted where they first appear and define in the
margin for ease of reference to aid understanding a full glossary is also provided at the
end of the book and online a new chapter in response to reviewer feedback dedicated to
international segmentation and positioning professor pervez ghauri teaches international
marketing and international business at king s college london he has been editor in chief
of international business review since 1992 and editor europe for the journal of world
business since 2008

based on the recognition of diversity in world markets and on local consumer
knowledge and marketing practices this work offers an approach to global marketing it
emphasizes comparisons of global and local consumption

with the onset of globalisation international marketing has become an important subject
among students pursuing mba in international marketing and international trade as also
among professionals who study and undertake research projects in the areas such as
foreign direct investment free trade area world trade organisation unctad and the like
the third edition focuses on global economy and its transmission to india the global
economic condition is perhaps at its best since the world war ii mainly because of the
upward trend in international relations and aggressive bilateral multi lateral as well as
regional treaties concerning trade and economy among various countries throughout the
globe an updated table of contents reflects the latest research findings and practices up to
the year 2005 the latest edition offers new chapters on competitive analysis competitive
strategies technical environment globalisation international retail management and the
world trade organisation wto covering right up to hong kong ministerial 2005
additionally some assorted current topics such as performance of foreign trade policy
2004 09 export taxes composition of trade direction of trade foreign direct investment
external commercial borrowings non residential deposits and exchange rate movements
have been given due place in the book each chapter concludes with a summary a list of
questions and case studies for ready reference the bibliography is exhaustive including
internet references for further studies a must read book for mba international marketing
and international trade students and researchers

offers a global treatment of international marketing providing students with the
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resources they need to grasp the complexities and issues when marketing across borders

cateora and graham s international marketing is far and away the best selling text in the
field with a pioneering approach to making the material accessible and relevant that has
become the standard by which other books are judged providing a well rounded
perspective of international markets that encompasses history geography language and
religion as well as economics cateora helps students to see the cultural and
environmental uniqueness of any nation or region the 13th edition reflects all the
important events and innovations to affect global business within recent years while
including several new and updated technological learning tools

appropriate for students taking an introductory course in marketing at both the college
and university levels this text balances theory applications and pedagogy to provide an
effective teaching and learning tool the road to marketing aids help students learn link
and apply important concepts

this edition is significantly shorter covers all the international marketing tasks and
knowledge statements from the nasbite certified global business professional cgbp
certification has a new focus on global entrepreneurship and includes an ongoing team
project called the global marketing plan
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