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the volume edited by andy pike includes contributions by several leading
figures in the study of brands places and place branding however this is not
what makes the book a welcome addition to the literature what really makes
the book interesting is actually the brave attempt to deal with an intrinsically
difficult topic one that is rarely if ever explored the relationship between
brands and branding with the places in and around which these operate
several facets of this relationship are explored in the book the book is
introduced nicely by andy pike in a chapter that sets the scene and clarifies
the intentions of the book i am glad the first book to handle these issues is on
my shelves mihalis kavaratzis regional studies an incomparably rich trove of
work on the multifarious and contradictory entanglements between space
place and brand the volume helps us understand how and why places of
origin play an ever greater role in the marketing of commodities even while
corporations continue to seek placelessness in pursuit of the bottom line and
it illuminates how and why entrepreneurial governments seeking to enhance
global competitiveness increasingly turn to place branding at the
neighborhood urban and national scale even while launching rounds of
restructuring that undercut the authenticity and viability of local identities a
valuable and accessible contribution to the urban studies and cultural studies
literature miriam greenberg university of california santa cruz us an
important effort to pull together multidisciplinary research on the spatial
dimensions of brands and branding in an international context john a quelch
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harvard business school us despite overstated claims of their global
homogeneity ubiquity and contribution to flattening spatial differences the
geographies of brands and branding actually do matter this vibrant collection
provides a comprehensive reference point for the emergent area of brand
and branding geographies in a multi disciplinary and international context
the eminent contributors leaders in their respective fields present critical
reflections and synthesis of a range of conceptual and theoretical frameworks
and methodological approaches incorporating market research oral history
discourse and visual analyses they reflect upon the politics and limits of
brand and branding geographies and map out future research directions the
book will prove a fascinating and illuminating read for academics researchers
students practitioners and policy makers focusing on the spatial dimensions
of brands and branding

origination the geographies of brands and branding offers innovative
theoretical and conceptual frameworks relating to the ways that actors
create meaning and value in commodity brands and branding through
processes of geographical association provides innovative conceptualization
and theorization to facilitate an understanding of the geographical
dimensions of brands and branding challenges current interpretations of
brands as vehicles of homogenization in globalization establishes the
theoretical and conceptual foundations of a more geographically sensitive
approach through rigorous empirical examination of the under researched
geographical differentiation of commodity brands and branding presents
innovative new research and analysis of the socio spatial biographies of the
newcastle brown ale burberry and apple brands forges strong new
connections between political and cultural economy approaches within
geography provides a distinctive and incisive conceptual and theoretical
framework capable of engaging other branded commodities and their
branding in other times and places

branding is a profoundly geographical type of commodification process many
things become commodities that are compared and valuated on markets
around the globe places such as cities or regions countries and nations
attempt to acquire visibility through branding geographical imaginations are
evoked to brand goods and places as commodities in order to show or create
connections and add value yet not all that is branded was originally intended
and created for markets this volume aims to broaden current understanding
of branding through a series of contributions from geography history political
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studies cultural and media studies offering insight into how ordinary places
objects and practices become commodities through branding in so doing the
contributions also show how nation place and product as targets of branding
can be seen as intertwined to discuss these forms of branding book chapters
refer to states cities holiday destinations food malls movies dances post
stamps and other items that serve as brands and or are branded the book
will be of interest to students and scholars in geography sociology history
cultural studies and business studies who would like to gain an
understanding of the intricate and surprising ways in which things places and
cultural practices become brands

this book integrates new thinking on the image marketing and branding of
places at all levels from town squares to cities and countries and of the
products and peoples associated with them thereby bridging the country and
place silos in place related research and practice insightful contributions from
top scholars reflect fresh theorizing and provide a critical appraisal of
conventional wisdom by juxtaposing intriguing contexts questioning
commonplace practices and challenging methodologies and theoretical
assumptions

build better products by expanding the role of product management
managing product management argues that product management should be
reinstituted as a key source of innovative ideas that solve broad market
problems it illustrates how to organize the product management function of a
company to create build and produce innovative and game changing
products and services steven haines is the founder and president of sequent
learning networks a training and advisory services firm with an international
client base he held leadership roles for at t and oracle and was adjunct
professor at rutgers university s business school

this book presents much new research and thinking in the field of behavioural
modelling it covers a wide range of topics and themes in different branches
of the subject

the book introduces students to important contemporary issues in human
geography and includes distinctive new zealand perspectives it shows how
different places are connected by social cultural economic environmental and
political factors and explains how increasing globalization impacts on daily
lives
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this is a completely revised edition of routledge s very successful 1996
companion encyclopedia of geography as the first the second edition will
provide a comprehensive and integrated survey the discipline
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