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The Culting Of Brands The Culting of Brands: Understanding the Phenomenon of Brand
Loyalty and Worship The culting of brands has become a powerful force in the modern
marketplace,  transforming ordinary products into objects of  devotion and loyalty.  In
today’s  competitive  environment,  companies  are  no  longer  just  selling  goods  or
services—they are cultivating communities of passionate followers who identify deeply
with the brand. This phenomenon, often likened to religious or ideological cults, involves
creating emotional  bonds that  transcend typical  consumer-brand relationships.  As a
result,  brands  that  successfully  cultivate  their  followers  enjoy  not  only  increased
customer loyalty but also a formidable competitive edge. In this article, we’ll explore
what the culting of brands entails, why it happens, and how companies can intentionally
foster  such  devotion.  We  will  also  examine  notable  examples,  the  psychological
mechanisms behind brand worship, and the potential risks and rewards associated with
cultivating brand cults. --- What Is the Culting of Brands? The culting of brands refers to
the process by which a company develops a highly dedicated, almost fanatical following
among  its  customers.  These  followers  often  exhibit  behaviors  similar  to  religious
devotees—spreading  positive  word-of-mouth,  defending  the  brand  fiercely,  and
sometimes even engaging in rituals or symbolic acts associated with the brand. Key
Characteristics of Brand Cults - Deep Emotional Attachment: Consumers feel a personal
connection that goes beyond rational choice. - Community Feel: Followers often form
tight-knit groups that reinforce shared values and identity. - Rituals and Symbolism: The
use of  logos,  slogans,  or  product  features  as  symbols  of  belonging.  -  Loyalty  and
Advocacy: Brand advocates actively promote the brand to others. - Exclusive Identity:
Members  often  see  themselves  as  part  of  an  elite  group  with  unique  access  or
privileges.  ---  Why  Do  Brands  Cultivate  Followers?  Brands  aim  to  foster  cult-like
devotion for  several  strategic reasons:  1.  Increased Customer Loyalty and Retention
Loyal  followers  are  less  likely  to  switch  to  competitors,  ensuring  steady  revenue
streams. 2. Word-of-Mouth Marketing Devoted customers act as brand ambassadors,
sharing  positive  experiences  organically.  3.  Premium  Pricing  Power  A  strong  cult
following  allows  brands  to  command  higher  prices  due  to  perceived  value  and
exclusivity.  4.  Resilience  During  Crises  Brands  with  a  dedicated  cult  can  withstand
negative publicity better because of their loyal community. 5. Competitive Differentiation
In crowded markets, cultivating a brand cult can set a company apart from competitors. -
- - 2 Strategies for Cultivating a Brand Cult Brands employ various tactics to build and
nurture their cult following. Here are some of the most effective strategies: Building a
Strong  Brand  Identity  -  Develop  a  compelling  story  or  mission  that  resonates
emotionally. - Use consistent visual branding, logos, and slogans to reinforce recognition.
-  Create  a  unique  tone  of  voice  that  appeals  to  the  target  audience.  Fostering
Community Engagement -  Create online forums, social  media groups,  or events for
followers to connect. - Encourage user-generated content and testimonials. - Recognize
and reward loyal customers with exclusive offers or early access. Leveraging Rituals and
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Symbols - Establish brand-specific rituals,  such as product unboxing experiences or
annual events. - Use symbols, mascots, or slogans that followers can rally around. -
Incorporate storytelling that emphasizes shared values and history. Offering Exclusivity
and  Privileges  -  Provide  VIP  access,  limited  editions,  or  members-only  benefits.  -
Highlight the idea of belonging to an elite group within the community. Aligning with
Values and Causes - Support social, environmental, or cultural causes that resonate with
followers. - Promote ethical practices and transparency to foster trust. --- Examples of
Brands That Have Cultivated Devoted Followings Examining successful examples helps
illustrate how the culting of brands manifests in real-world scenarios. Apple Inc. Apple’s
brand is synonymous with innovation, design, and a sleek ecosystem. Its followers often
exhibit:  -  Passionate loyalty,  sometimes referred to as the “Apple fanboy” or  “Apple
fangirl” culture. - Participation in product launch events as communal rituals. - A sense of
identity tied to the Apple brand’s values of creativity and simplicity. Key elements of 3
Apple’s cult: - Consistent branding and storytelling. - High-quality, aspirational products.
- Active brand communities and forums. - Exclusive experiences like the Apple Store’s
Genius Bar. Harley-Davidson Harley-Davidson has fostered a sense of brotherhood and
adventure among motorcycle enthusiasts.  Cult  features include: -  Annual rallies and
events  that  serve  as  rituals.  -  Customization  options  that  allow  owners  to  express
individuality.  -  Symbolic  merchandise  and  branding  that  reinforce  group  identity.
Supreme Supreme, a streetwear brand, has cultivated exclusivity and hype: - Limited-
edition drops create scarcity.  -  Ownership of Supreme items signals belonging to a
fashion-forward community. - Collaborations with artists and brands reinforce cultural
relevance.  ---  The  Psychological  Underpinnings  of  Brand  Cults  Understanding  why
consumers develop such intense loyalty involves exploring psychological mechanisms:
1. Social Identity Theory Consumers derive part of their self- identity from the brands
they endorse, aligning themselves with the brand’s values and community. 2. Need for
Belonging Humans have an innate desire to belong; brands that foster community fulfill
this need. 3. Scarcity and Exclusivity Limited releases or memberships evoke a sense of
privilege and uniqueness. 4. Symbolic Self-Completion Brands provide symbols that help
consumers express their identity and aspirations. 5. Emotional Resonance Brands that tell
compelling  stories  or  evoke  strong  emotions  create  lasting  bonds.  ---  Risks  and
Challenges  of  Culting  a  Brand  While  cultivating  a  brand  cult  can  offer  significant
benefits,  there are also potential  pitfalls:  Risks include:  -  Over-Exclusivity:  Alienating
potential customers or creating elitism. - Negative Fan Behavior: Fanaticism can lead to
aggressive defending of the brand or even hostility towards critics. - Brand Stagnation:
Over-reliance on rituals or symbolism may hinder innovation. - Crisis Vulnerability:  A
scandal or negative event can trigger backlash within the devoted community. - Brand
Obsolescence: Cults tied too tightly to specific trends or images risk becoming outdated.
Managing these risks requires: - Maintaining authenticity and transparency. - Balancing
exclusivity with accessibility. - Continually evolving the brand narrative. --- 4 The Future
of  Brand Cults  As  technology advances and social  media  continues  to  evolve,  the
cultivation of brand communities is becoming more sophisticated and widespread. Some
trends shaping the future include: - Virtual Communities: Leveraging online platforms to
build global brand cults. - Personalization: Using data analytics to tailor experiences and
foster individual loyalty. - Experiential Marketing: Creating immersive brand experiences



The Culting Of Brands

3 The Culting Of Brands

that deepen emotional bonds. - Sustainability and Purpose-Driven Branding: Connecting
with consumers on social and environmental issues to build purpose-led communities. --
- Conclusion:  The Power and Responsibility of Culting Brands The culting of brands
exemplifies  the  profound influence companies  can  have  on  consumer  identity  and
loyalty. When executed authentically and ethically, it can lead to vibrant communities,
loyal  customers,  and  sustainable  business  success.  However,  it  also  comes  with
responsibilities—brands must be mindful of not exploiting their  followers or creating
toxic environments. In an increasingly connected world, cultivating a brand community
isn’t  just about marketing; it’s about fostering genuine relationships rooted in shared
values and experiences. For brands aiming to build lasting legacies, understanding and
leveraging  the  psychology  of  culting  can  be  a  game-changer—but  with  careful
stewardship, it can also become a force for good. --- In summary: - The culting of brands
involves creating deep emotional bonds and community among followers. - Effective
strategies include consistent branding, community engagement, rituals, exclusivity, and
aligning with core values. - Notable examples like Apple, Harley-Davidson, and Supreme
showcase different approaches to cultivating devotion. - Psychological factors such as
social identity and emotional resonance underpin consumer loyalty. - While powerful,
brand cults require careful management to avoid negative consequences. - The future
promises more personalized,  immersive,  and purpose-driven brand communities.  By
understanding  the  dynamics  behind  the  culting  of  brands,  marketers  and  business
leaders can harness its potential to build resilient, passionate, and engaged customer
bases—ultimately transforming consumers into true brand believers.  QuestionAnswer
What is meant by the term 'the culting of brands'? The culting of brands refers to the
phenomenon where consumers develop intense loyalty and almost cult-like devotion to
certain brands, creating a community or following that elevates the brand beyond typical
consumer relationships. How does brand storytelling contribute to the culting of brands?
Brand storytelling builds emotional connections and shared values, fostering a sense of
belonging among consumers, which enhances loyalty and can lead to cult-like devotion.
5 What role does authenticity play in the culting of brands? Authenticity helps brands
resonate deeply with consumers, building trust and credibility that can transform casual
buyers into passionate advocates or 'cult followers.' Can social media amplify the culting
of brands? Yes, social media enables brands to create communities, engage directly
with fans, and spread their messaging rapidly, all of which can intensify the cult-like
loyalty among followers. What are some examples of brands that have been 'culted'?
Examples  include  Apple,  Harley-Davidson,  Nike,  and  Supreme,  all  of  which  have
cultivated passionate communities and devoted customer bases. What are the potential
risks of brands becoming too cult-like? Risks include exclusivity leading to alienation of
potential  customers,  increased  pressure  for  brand  perfection,  and  vulnerability  to
negative publicity if the community turns against the brand. How does brand purpose
influence the culting  process?  A  compelling  brand purpose aligns  with  consumers'
values, inspiring passionate loyalty and transforming customers into brand evangelists or
'cult members.' What strategies do brands use to foster cult- like loyalty? Brands often
use limited editions, exclusive memberships, storytelling, community-building activities,
and aligning with social  causes to deepen emotional  bonds and create a  sense of
belonging. Is the 'culting of brands' sustainable in the long term? It can be, if brands
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continue to innovate, maintain authenticity,  and nurture their communities,  but over-
culting or losing touch with consumers can lead to decline or backlash. The Culting of
Brands: An In-Depth Analysis of Consumer Devotion and Commercial Rituals In recent
years, the phenomenon of the culting of brands has evolved from a niche marketing
curiosity into a pervasive cultural force. What was once the domain of religious groups
and secret societies now finds echoes in the fervent loyalty, ritualistic behaviors, and
almost  spiritual  devotion  of  modern  consumers  toward  certain  brands.  This
transformation  raises  compelling  questions  about  consumer  psychology,  corporate
influence, and societal implications. This article delves into the depths of brand cultism,
exploring its origins, mechanisms, consequences, and the broader cultural landscape it
shapes. Understanding Brand Cultism: Definitions and Origins The term "brand culting"
describes a phenomenon where consumers develop intense, almost religious loyalty to
a brand. These consumers often identify with the brand’s values, partake in branded
rituals, and promote the brand with zealous fervor—sometimes even at the expense of
rational  judgment.  Historical  Roots  While  the  modern  concept  of  brand  cultism  is
relatively recent, its roots can be traced back to early consumer The Culting Of Brands 6
movements and brand communities. The rise of mass marketing in the 20th century
gave  companies  tools  to  foster  emotional  bonds,  but  the  shift  to  digital  platforms
accelerated this process exponentially. The advent of social media, online forums, and
influencer culture created fertile ground for communities centered around brands to
flourish. The Psychological Underpinnings Several psychological mechanisms underpin
brand culting:  -  Social  Identity Theory:  Consumers derive a sense of self  from their
association  with  certain  brands,  which  provides  belonging  and  status.  -  Cognitive
Dissonance: Once committed, consumers justify their loyalty through rationalizations that
reinforce  their  identity.  -  Fear  of  Missing  Out  (FOMO):  Limited  editions,  exclusive
memberships, and early access foster a sense of exclusivity. - Emotional Attachment:
Brands that evoke strong emotional responses—nostalgia, aspiration, rebellion—become
more than products; they become symbols. Mechanisms and Strategies Fueling Brand
Cults  Brands  seeking  to  cultivate  cult-like  followings  employ  a  range of  strategies
designed to  deepen consumer  engagement  and foster  loyalty.  1.  Creating  a  Brand
Persona Brands often craft a compelling narrative or personality that resonates with
target audiences. For example, Apple’s persona as an innovative, rebellious, and design-
focused company attracts consumers who see themselves as creative and forward-
thinking.  2.  Ritualistic  Engagement  Rituals—such  as  unboxing  experiences,  annual
product  launches,  or  branded events—serve as  shared communal  experiences  that
reinforce identity and belonging. 3. Exclusivity and Scarcity Limited editions, invite-only
memberships, and waiting lists generate a sense of scarcity, making consumers feel part
of an elite group. 4. Community Building Online forums, social media groups, and brand
ambassador  programs  foster  communities  that  reinforce  loyalty  and  facilitate  peer
influence.  5.  Emotional  Branding Brands evoke strong emotions through storytelling,
symbolism, and aligning with social causes, forging bonds that transcend transactional
relationships. The Culting Of Brands 7 The Psychological and Sociological Dimensions of
Brand Cultism Understanding why consumers become so deeply committed requires
examining  both  individual  psychology  and  broader  social  dynamics.  Individual
Psychology - Identity Formation: For many, brand affiliation becomes a core part of their
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identity,  especially  during  formative  years  or  life  transitions.  -  Need  for  Belonging:
Humans  have  an  innate  desire  to  belong;  brands  that  foster  community  fulfill  this
psychological need. - Rebellion and Non-Conformity: Some brands symbolize resistance
to mainstream culture, attracting those seeking alternative identities. Societal Factors -
Cultural Trends: Movements like sustainability, activism, or minimalism often coalesce
around brands that embody these values. - Economic Conditions: During uncertain times,
consumers may cling to familiar brands as sources of stability and trust. - Digital Media
Ecosystems: Social platforms amplify brand narratives and enable consumers to form
collective identities rapidly.  The Dark Side of Brand Culting While brand loyalty can
foster positive communities and brand growth, unchecked cultism can have negative
repercussions.  1.  Consumer  Manipulation  and  Exploitation  Some  brands  exploit
psychological  vulnerabilities  to  deepen  loyalty,  sometimes  leading  to  obsessive
behaviors or financial overextension. 2.  Echo Chambers and Groupthink Online brand
communities  can  become  insular,  discouraging  critical  perspectives  and  fostering
hostility toward outsiders. 3. Ethical Concerns Brands that foster cult-like devotion might
engage  in  manipulative  marketing  tactics,  such  as  misinformation  or  emotional
exploitation, raising ethical questions. 4. Social Divisions Brand loyalty can sometimes
translate into social polarization, especially when aligned The Culting Of Brands 8 with
identity politics or  cultural  conflicts.  Case Studies of  Brand Cults Examining specific
brands  reveals  the  diverse  ways  cult-like  devotion  manifests.  Apple:  The  Cult  of
Innovation -  Apple’s  brand community is  renowned for  its  passionate loyalty.  -  Key
elements  include  sleek  product  design,  seamless  ecosystem,  and  a  narrative  of
innovation. - Events like product launches are celebrated as communal rituals. Harley-
Davidson: The Brotherhood of Freedom - Harley riders often form tight-knit communities
emphasizing rebellion, freedom, and camaraderie. - The brand’s symbols and gatherings
foster a sense of belonging and identity. Supreme: The Culture of Exclusivity - Limited
product releases and hype culture create a sense of scarcity. - Consumers participate in
a ritual of anticipation, often reselling items at premium prices.  Starbucks: The Third
Place - Starbucks has cultivated a community around its cafes, positioning itself as a
social hub. - Loyalty programs, personalized drinks, and branding reinforce consumer
attachment.  The Future of  Brand Culting As consumer behaviors  evolve and digital
landscapes expand, the phenomenon of brand culting is poised to deepen and diversify.
Emerging  Trends  -  NFTs  and  Virtual  Communities:  Brands  are  exploring  digital
collectibles  and  virtual  spaces  to  deepen  engagement.  -  Purpose-Driven  Branding:
Aligning with social causes enhances emotional bonds and loyalty. - Personalization and
Data-Driven  Experiences:  Tailored  offerings  foster  individual  attachment.  Potential
Challenges  -  Regulatory  Scrutiny:  Increased  calls  for  transparency  may  limit
manipulative tactics. - Consumer Backlash: Overexposure or perceived manipulativeness
can erode trust. - Cultural Shifts: Movements toward authenticity and anti-consumerism
challenge The Culting Of Brands 9 traditional branding tactics. Conclusion: Navigating
the Culting of Brands The culting of brands reflects a complex interplay of psychology,
culture, and marketing ingenuity. While it can foster vibrant communities and drive brand
success, it also raises ethical questions and societal concerns. As consumers become
more aware of marketing manipulations and seek authentic connections, brands must
navigate this landscape thoughtfully, balancing the benefits of loyalty with transparency
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and integrity. Ultimately, understanding the dynamics of brand culting offers valuable
insights into contemporary consumer culture and the evolving relationship between
companies  and their  communities.  brand fandom,  consumer  identity,  brand loyalty,
brand  communities,  brand  evangelism,  brand  storytelling,  brand  heritage,  brand
activism,  brand  engagement,  brand  mystique
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marketing expert douglas atkin has spent years re searching both full blown cults and
companies that use cult branding techniques he interviewed countless cult members to
discover what makes them tick and he explains exactly how brands like harley davidson
and apple make their customers feel unique important and part of an exclusive group
and  how  that  leads  to  solid  long  term  relationships  between  a  company  and  its
customers in addition to describing a fascinating phenom enom it will be of enormous
value to businesses as it reveals the secret to customer loyalty

a fun and humorous introductory book written in stephen brown s entertaining and
highly distinctive style that introduces curious readers to the key components of brands
and helps them to begin to make sense of them what they are what they do why and
how using plenty of examples and references drawn from a wide range brands such as
amazon apple google gucci nike nintendo starbucks swatch and the worst hotel in the
world with 3 000 branding books published each year why would you or your students
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want to read brands branding here are seven reasons why it s introductory aimed at
undergraduate  students  or  postgrads  without  a  bachelor  degree  in  business  and
assumes nothing more than readers awareness of high profile brands such as coca cola
microsoft and chanel it s indicative focusing on the basics and thus being a more reliable
revision aid than lucozade it s immersive taking readers on a journey and working on the
assumption that they have smartphones or tablet computers to hand the print text links
to  images articles  and academic  publications  to  give  emphasis  and context  where
appropriate  it  s  inclusive  considering  articles  and  reports  but  also  blogs  novels
newspapers reviews social media and other sources it s irreverent branding is not always
a deadly serious business it s intimate stephen speaks to you directly and together you
will  pick your way through the sometimes weird and unfailingly wonderful world of
brands and branding using examples rather than abstract ideas to illustrate points it s
inspirational celebrating the curious and successful stories of brands from cillit bang to
cacharel suitable for first and second year marketing or advertising students and for
those new to or interested in branding and who are keen to know more

the volume edited by andy pike includes contributions by several leading figures in the
study of brands places and place branding however this is not what makes the book a
welcome addition to the literature what really makes the book interesting is actually the
brave attempt to deal with an intrinsically difficult topic one that is rarely if ever explored
the relationship between brands and branding with the places in and around which these
operate  several  facets  of  this  relationship  are  explored  in  the  book  the  book  is
introduced  nicely  by  andy  pike  in  a  chapter  that  sets  the  scene  and  clarifies  the
intentions of the book i am glad the first book to handle these issues is on my shelves
mihalis kavaratzis regional studies an incomparably rich trove of work on the multifarious
and contradictory entanglements between space place and brand the volume helps us
understand how and why places of origin play an ever greater role in the marketing of
commodities even while corporations continue to seek placelessness in pursuit of the
bottom line and it illuminates how and why entrepreneurial governments seeking to
enhance global competitiveness increasingly turn to place branding at the neighborhood
urban and national scale even while launching rounds of restructuring that undercut the
authenticity and viability of local identities a valuable and accessible contribution to the
urban studies and cultural studies literature miriam greenberg university of california
santa cruz us an important effort to pull together multidisciplinary research on the spatial
dimensions of brands and branding in an international context john a quelch harvard
business school us despite overstated claims of their global homogeneity ubiquity and
contribution to flattening spatial differences the geographies of brands and branding
actually do matter this vibrant collection provides a comprehensive reference point for
the  emergent  area  of  brand  and  branding  geographies  in  a  multi  disciplinary  and
international context the eminent contributors leaders in their respective fields present
critical reflections and synthesis of a range of conceptual and theoretical frameworks
and methodological approaches incorporating market research oral history discourse
and visual  analyses they reflect  upon the politics and limits  of  brand and branding
geographies and map out future research directions the book will prove a fascinating
and  illuminating  read  for  academics  researchers  students  practitioners  and  policy
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makers focusing on the spatial dimensions of brands and branding

cult brands belong to the world s most powerful brands and have thus increasingly
garnered  attention  and  sparked  interest  to  date  though  there  is  no  common
understanding of what a cult brand actually is as a pioneer in this field dimitri wittwer
focused his dissertation on these kinds of brands in his research he revealed the key
characteristics of cult brands drawing on interdisciplinary literature and both qualitative
and quantitative research with more than 5 000 participants ranging from con sumers to
experts in a variety of disciplines the author empha sizes the strong relevance of a brand
s cultural change orienta tion in its evolution to becoming a cult brand and develops two
models the cult brand model focusing on building cult brands and the cult brand status
scale allowing the measurement of a brand s cult status from a consumer perspective

a fascinating account of the way in which brands influence the lives of individuals and
the organizations they work in

when max weber wrote about the rationalization of modern western society over a
hundred years ago he could not have foreseen the lengths to which such rationalization
has  been  taken  in  an  amazon  warehouse  or  fulfillment  center  there  poorly  paid
associates who are often temporary workers with few benefits scurry among the bins
retrieving and packing just about anything that can be imagined a handheld device
keeps track of their movements it directs them to the next item to pick and a timer starts
14 seconds to scan in the next item four aisles over for example the device warns them if
they are falling behind and keeps track of their pick rate falling behind calling in sick and
other offenses can cost a worker their job so some associates have resorted to urinating
in bottles to avoid taking bathroom breaks in january 2018 amazon received patents on a
wristband that can track a warehouse worker s arm movements

the challenge facing christianity today is not a lack of motivation or resources but a
failure of imagination a growing number of people are disturbed by the values exhibited
by the contemporary church worship has become entertainment the church has become
a  shopping  mall  and  god  has  become  a  consumable  product  many  sense  that
something is wrong but they cannot imagine an alternative way the divine commodity
finally articulates what so many have been feeling and offers hope for the future of a
post consumer christianity through scripture history engaging narrative and the inspiring
art of vincent van gogh the divine commodity explores spiritual practices that liberate
our imaginations to live as christ s people in a consumer culture opposed to the values
of his kingdom each chapter shows how our formation as consumers has distorted an
element of our faith for example the way churches have become corporations and how
branding makes us more focused on image than reality it then energizes an alternative
vision for those seeking a more meaningful faith before we can hope to live differently
we must have our minds released from consumerism s grip and captivated once again
by christ

i believe that emotion is where it s at tom peters for far too long emotions have been
ignored in favour of rationality and efficiency but breakthroughs in brain science have
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revealed that people are primarily emotional decision makers many companies have not
yet accepted that fact much less acted on it in this fully revised edition emotionomics
will  help you to understand emotions in terms of business opportunities both in the
marketplace and in the workplace in today s highly competitive marketplace where
many products look alike it is the emotional benefit that can make the difference at the
same time companies with engaged productive work forces will undoubtedly achieve
competitive advantage dan hill s book draws on insights gathered through facial coding
the single best viable means of measuring and managing the emotional response of
customers and employees to help you to leverage emotions for business success in
terms of branding product design advertising sales customer satisfaction leadership and
employee management emotions matter and emotionomics will help you to step closer
to customers and employees but step ahead of your competitors

the  first  comprehensive  encyclopedia  for  the  growing  fields  of  media  and
communication studies the encyclopedia of media and communication is an essential
resource  for  beginners  and seasoned academics  alike  contributions  from over  fifty
experts and practitioners provide an accessible introduction to these disciplines most
important concepts figures and schools of thought from jean baudrillard to tim berners
lee and podcasting to peircean semiotics detailed and up to date the encyclopedia of
media and communication synthesizes a wide array of works and perspectives on the
making of meaning the appendix includes timelines covering the whole historical record
for each medium from either antiquity or their inception to the present day each entry
also features a bibliography linking readers to relevant resources for further reading the
most  coherent  treatment  yet  of  these  fields  the  encyclopedia  of  media  and
communication promises to be the standard reference text for the next generation of
media and communication students and scholars

describing the field spanning individual organisation societal and cultural perspectives in
a cross disciplinary manner this  is  the premier reference tool  for  students lecturers
academics and practitioners to gather knowledge about a range of important topics from
the perspective of organisation studies

this book reflects the current thinking and research on how consumers perception of
product risks and benefits affects their behavior it provides the scientific regulatory and
industrial research community with a conceptual and methodological reference point for
studies on consumer behavior and marketing the contributions address various aspects
of consumer psychology and behavior risk perception and communication marketing
research strategies as well as consumer product regulation the book is divided into 4
parts  product  risks  perception  of  product  risks  and  benefits  consumer  behavior
regulation and responsibility

since 2001 the gallup management journal has provided leaders with essential insights
into managing the human side of their businesses their employees and customers this
book features articles from the first seven years of the journal that could not be more
relevant today as executives continue to struggle with the transition into a 21st century
global economy a range of voices is included in these pages a ritz carlton executive tells
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how his  company is  reinventing its  world  class  brand while  a  leader  at  ann taylor
describes how the retailer invests in talent nobel prize winner daniel kahneman probes
how customers  think  while  one of  the  founding fathers  of  the  internet  vinton  cerf
speculates on the future of a connected world with its lively writing and penetrating
research  driven  insights  the  best  of  the  gallup  management  journal  2001  2007  is
essential reading for leaders who want to engage employees and customers in a hyper
competitive and ever changing global economy

in recent decades authenticity has become an american obsession it  animates thirty
years worth of reality tv programming and fuels the explosive virality of one hot social
media app after another it characterizes donald trump s willful disregard for political
correctness and proofreading and inspires multinational corporations to stake activist
claims in ways that few woke brands ever dared before it buttresses a multibillion dollar
influencer industry of everyday folks shilling their friends with spon con and burnishes
the street cred of rock stars and rappers alike but ironically authenticity s not actually
real it s as fabricated as it is ubiquitous in the authenticity industries journalist and scholar
michael serazio combines eye opening reporting and lively prose to take readers behind
the scenes with those who make reality and the ways it tries to influence us drawing
upon dozens of rare interviews with campaign consultants advertising executives tech
company leadership and entertainment industry gatekeepers the book slyly investigates
the  professionals  and  practices  that  make  people  products  and  platforms  seem
authentic in today s media culture and politics the result is a spotlight on the power of
authenticity  in  today  s  media  saturated  world  and  the  strategies  to  satisfy  this
widespread yearning in theory authenticity might represent the central moral framework
of  our  time  allaying  anxieties  about  self  and  society  culture  and  commerce  and
technology and humanity it infects and informs our ideals of celebrity aesthetics privacy
nostalgia and populism and serazio reveals how these pretenses are crafted backstage
for audiences consumers and voters

the process of producing goods and services is relatively easy to recognize as socially
beneficial but television ads telemarketers jingles junk mail it is popular to view these
commercial activities as inherently wasteful or manipulative marginally informative or
entertaining at best in selling the dream john hood takes the provocative stand that
advertising  images  and  sales  pitches  are  actually  part  of  the  goods  and  services
themselves delivering an essential component of the consumer s experience as such
they are inextricably linked to the basic tenets of the free market system and in the
boldest of terms hood argues that commercial communication is morally consistent with
the principles of our democratic society including freedom of choice competition and
innovation tracing the history of advertising from ancient roman times to the present he
offers  a  colorful  account  of  advertising  in  its  cultural  context  and  addresses  such
controversial issues as the promotion of harmful and immoral products such as alcohol
and tobacco marketing to children the role of advertising in service industries such as
health care and education and the impact of the internet and other new media on the
conduct of commerce in the process he offers a compelling perspective on advertising
and its essential role in business communication and popular culture
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alberto korda s famous photograph of che guevara titled the guerrillero heroico has
been reproduced modified and remixed countless times since it was taken on march 5
1960 in havana cuba this book looks again at this well known mass produced image to
explore how an image can take on cultural  force in diverse parts of the globe and
legitimate varying positions and mass action in unexpected global  political  contexts
analytically the book develops a comparative analysis of how images become attached
to a  range of  meanings  that  are  absolutely  inseparable  from their  contexts  of  use
addressing the need for a fluid and responsive approach to the study of visual meaning
making this book relies on multiple methodologies such as semiotics research creation
multimodal discourse analysis ethnography and phenomenology and shows how each
method has something to offer toward the understanding of the social and cultural work
of images in our globally oriented cultures

the author explores the darkest corners of the american psyche including the sexual
fantasies of star trek fans the hidden agendas of iq tests the homoerotic subtext of
professional football the poetic aspects of spam email and much more

a series of high profile acquisitions including jaguar land rover and corus steel together
with the launch of the nano the world s first rs 1 lakh below us 2500 car is set to change
our perception of india on the threshold of becoming a truly global brand s oldest and
most respected corporate brand with a major international presence in a variety of areas
including steel tea chemicals communications and software tata now stands 65th in the
world brand valuation league but what is the tata brand all about what are its values how
do people perceive it in india and around the world in this absorbing and informed book
morgen witzel digs into the heart of the tata enterprise describes its origins how tata s
reputation and image evolved and how the group has worked to transform that image
into a powerful and valuable brand tata the evolution of a corporate brand goes to the
core of the tata ethos to explore the unique relationship between the tata group and the
indian  people  a  relationship  that  goes  beyond  the  achievements  of  a  successful
business to its social contributions for its employees and the society at large finally it
asks how that reputation will be perceived and understood as tata moves into global
markets whether you re an entrepreneur a manager a marketer or an interested tata
loyalist this book will help you understand the durability of the brand and inspire you
with the values it holds onto in the global economy

the value of advertising has always been an effective way to increase consumerism
among customers through the use of emotional branding companies and organizations
can now target new and old patrons while building a strong relationship with them at the
same time to ensure future sales driving customer appeal through the use of emotional
branding is a critical scholarly resource that examines the responses consumers have to
differing advertising strategies and how these reactions impact sales featuring relevant
topics such as multisensory experiences customer experience management brand hate
and  product  innovation  this  publication  is  ideal  for  ceos  business  managers
academicians students and researchers that are interested in discovering more effective
and efficient methods for driving business
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fans of specific sports teams television series and video games to name a few often
create subcultures in which to discuss and celebrate their loyalty and enthusiasm for a
particular object or person due to their strong emotional attachments members of these
fandoms are often quick to voluntarily invest their time money and energy into a related
product or brand thereby creating a group of faithful and passionate consumers that
play a significant role in multiple domains of contemporary culture the handbook of
research on the impact of fandom in society and consumerism is an essential reference
source that examines the cultural and economic effects of the fandom phenomenon
through a multidisciplinary lens and shapes an understanding of the impact of fandom
on brand building featuring coverage on a  wide range of  topics  such as religiosity
cosplay and event marketing this publication is ideally designed for marketers managers
advertisers  brand  managers  consumer  behavior  analysts  product  developers
psychologists  entertainment  managers  event  coordinators  political  scientists
anthropologists academicians researchers and students seeking current studies on the
global impact of this particularly devoted community
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