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strategic marketing management theory and practice offers a systematic overview of

the fundamentals of marketing theory defines the key principles of marketing management

and presents a value based framework for developing viable market offerings the theory

presented stems from the view of marketing as a value creation process that is

central to any business enterprise the discussion of marketing theory is complemented

by a set of practical tools that enable managers to apply the knowledge contained

in the generalized frameworks to specific business problems and market opportunities the

information on marketing theory and practice contained in this book is organized into

eight major parts the first part defines the essence of marketing as a business discipline

and outlines an overarching framework for marketing management that serves as the

organizing principle for the information presented in the rest of the book specifically we

discuss the role of marketing management as a value creation process the essentials

of marketing strategy and tactics as the key components of a company s business

model and the process of developing an actionable marketing plan part two focuses on

understanding the market in which a company operates specifically we examine how

consumers make choices and outline the main steps in the customer decision journey

that lead to the purchase of a company s offerings we further discuss the ways in

which companies conduct market research to gather market insights in order to make

informed decisions and develop viable courses of action part three covers issues

pertaining to the development of a marketing strategy that will guide the company s

tactical activities here we focus on three fundamental aspects of a company s

marketing strategy the identification of target customers the development of a

customer value proposition and the development of a value proposition for the

company and its collaborators the discussion of the strategic aspects of marketing

management includes an in depth analysis of the key principles of creating market value

in a competitive context the next three parts of the book focus on the marketing

tactics viewed as a process of designing communicating and delivering value part four

describes how companies design their offerings and specifically how they develop key

aspects of their products services brands prices and incentives in part five we address

the ways in which companies manage their marketing communication and the role of

personal selling as a means of persuading customers to choose purchase and use a

company s offerings part six explores the role of distribution channels in delivering the

company s offerings to target customers by examining the value delivery process both

from a manufacturer s and a retailer s point of view the seventh part of the book

focuses on the ways in which companies manage growth specifically we discuss
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strategies used by companies to gain and defend market position and in this context

address the issues of pioneering advantage managing sales growth and managing

product lines we further address the process of developing new market offerings and

the ways in which companies manage the relationship with their customers the final

part of this book presents a set of tools that illustrate the practical application

of marketing theory specifically part eight delineates two workbooks a workbook for

segmenting the market and identifying target customers and a workbook for developing

the strategic and tactical components of a company s business model this part also

contains examples of two marketing plans one dealing with the launch of a new

offering and the other focused on managing an existing offering

strategic marketing management the framework outlines the essentials of marketing

theory and offers a structured approach to identifying and solving marketing problems

this book presents a strategic framework to guide business decisions involving the

development of new offerings and the management of existing products services and

brands

strategic marketing management presents the core principles of marketing strategy

through a structured approach to marketing management it provides a clear framework

and practical tools that help managers apply theory to real world business

challenges and seize market opportunities the book blends theoretical depth with

practical application to strengthen the marketing capabilities of a wide range of

professionals whether they are developing new market offerings or refining existing ones

launching startups or working within established firms or managing individual products

services and brands or leading at the executive level its concise format also makes it

well suited as a textbook for mba executive mba and executive education programs

strategic marketing management 5th edition offers a comprehensive framework for

strategic planning and outlines a structured approach to identifying understanding and

solving marketing problems for business students the theory advanced in this book is

an essential tool for understanding the logic and the key aspects of the marketing

process for managers and consultants this book presents a conceptual framework

that will help develop an overarching strategy for day to day decisions involving

product and service design branding pricing promotions and distribution for senior

executives the book provides a big picture approach for developing new marketing

campaigns and evaluating the success of ongoing marketing programs
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marketing management theory and practice provides a systematic overview of the

fundamentals of marketing theory defines the core principles of marketing management

and presents a value based framework for developing viable market offerings this

theory is grounded in the view of marketing as a value creation process essential to

any business enterprise the discussion of marketing theory is complemented by practical

tools that help managers apply the generalized frameworks to address specific business

challenges and capture market opportunities the marketing theory outlined in this book

applies to a broad range of companies startups and established enterprises consumer

packaged goods companies and business to business firms high tech and low tech

ventures online and brick and mortar businesses product manufacturers and value added

service providers as well as nonprofit and profit driven organizations this book

combines theoretical rigor with practical relevance to strengthen the marketing skills

of a wide spectrum of business professionals from those creating new market offerings

to those enhancing existing ones from entrepreneurs launching new ventures to managers

in established corporations and from product managers to senior executives

a company s future hinges on its ability to develop successful market offerings that

create superior value for target customers the company and its collaborators market

success is rarely an accident it is typically a result of diligent market analysis

planning and management to succeed in the market a company must have a viable

business model and an action plan to make this model a reality the key aspects of the

process of marketing planning and management and the g stic framework for developing

an action plan are the focus of this note the discussion of marketing planning and

management is complemented by an in depth overview of three additional topics

developing a marketing plan conducting a marketing audit and the key project

management frameworks this note is an excerpt chapter 3 from strategic marketing

management theory and practice by alexander chernev cerebellum press 2019

thistitle is a pearson global edition the editorial team at pearson has workedclosely

with educators around the world to include content which is especiallyrelevant to

students outside the united states forundergraduate and graduate courses in marketing

management thegold standard for today s marketing management student the world of

marketing is changing every day and in order for students tohave a competitive edge

they need a text that reflects the best and mostrecent marketing theory and practices

marketing management collectivelyuses a managerial orientation an analytical approach

a multidisciplinaryperspective universal applications and balanced coverage to
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distinguish itfrom all other marketing management texts out there unsurpassed in

itsbreadth depth and relevance the 16th edition features astreamlined organization of

the content updated material and new examplesthat reflect the very latest market

developments after reading this landmarktext students will be armed with the

knowledge and tools to succeed in the newmarket environment around them mylab

marketing is not included students if pearsonmylab marketing is a recommended

mandatory component of the course please askyour instructor for the correct isbn

pearson mylab marketing should only bepurchased when required by an instructor

instructors contact your pearsonrepresentative for more information

strategic marketing management insead edition offers a comprehensive framework for

strategic marketing planning and outlines a structured approach to identifying

understanding and solving marketing problems for business students the strategic

marketing management theory outlined in this book is an essential tool for case

analysis in the classroom as well as for management strategic consulting and

marketing interviews for managers and consultants this book presents a conceptual

framework that will help develop an overarching strategy for day to day decisions

involving product and service design branding pricing promotions and distribution for

senior executives the book offers a big picture approach for planning new marketing

campaigns and evaluating the success of ongoing marketing programs

marketing is both art and science it is an intuitive skill and a set of principles

soundly grounded in logic and academic scholarship it reflects the individual experiences

of companies across different industries as well as a set of common principles that

stem from these individual experiences and span companies and industries building on this

view of marketing this note addresses the essence of marketing as a business discipline

focusing on its role as a value creator and the growth engine of an organization the

discussion of marketing as a business discipline is complemented by an in depth overview

of three additional topics the historic role of the marketing function in business

management the marketing myopia phenomenon and the role of frameworks in marketing

management this note is an excerpt chapter 1 from strategic marketing management

theory and practice by alexander chernev cerebellum press 2019

the marketing plan handbook offers a streamlined approach to creating impactful

marketing plans using a step by step method to develop a strategically sound plan

the book presents key information in a concise and logical way it explains the
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fundamental principles of building a marketing plan and introduces a comprehensive

framework that includes all essential components the marketing plan presented in the

book is based on the perspective that marketing is a core business discipline playing a

crucial role in shaping many of a company s decisions and actions a key feature of

the book is its emphasis on marketing as a value creation process making it relevant

to both business to consumer and business to business contexts this book is a

valuable resource for managers in all types of organizations for companies launching

new products it offers a structured process for developing a marketing plan to

support the introduction of a new offering for established businesses with existing

product portfolios it provides a systematic approach to managing their offerings and

product lines whether used by a small business formalizing its planning process or a

large multinational corporation the framework in this book helps streamline marketing

planning

the marketing plan handbook presents a streamlined approach to writing succinct and

meaningful marketing plans by offering a comprehensive step by step method for crafting

a strategically viable marketing plan this book provides the relevant information in a

concise and straight to the point manner it outlines the basic principles of writing a

marketing plan and presents an overarching framework that encompasses the plan s

essential components a distinct characteristic of this book is its emphasis on marketing

as a value creation process because it incorporates the three aspects of value

management managing customer value managing collaborator value and managing

company value the marketing plan outlined in this book is relevant not only for

business to consumer scenarios but for business to business scenarios as well this

integration of business to consumer and business to business planning into a single

framework is essential for ensuring success in today s networked marketplace the

marketing plan outlined in this book builds on the view of marketing as a central

business discipline that defines the key aspects of a company s business model this view

of marketing is reflected in the book s cross functional approach to strategic

business planning the marketing plan handbook offers an integrative approach to writing

a marketing plan that incorporates the relevant technological financial organizational

and operational aspects of the business this approach leads to a marketing plan that

is pertinent not only for marketers but for the entire organization the marketing plan

handbook can benefit managers in all types of organizations for startups and

companies considering bringing new products to the market this book outlines a process
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for developing a marketing plan to launch a new offering for established companies

with existing portfolios of products this book presents a structured approach to

developing an action plan to manage their offerings and product lines whether it is

applied to a small business seeking to formalize the planning process a startup seeking

venture capital financing a fast growth company considering an initial public offering

or a large multinational corporation the framework outlined in this book can help

streamline the marketing planning process and translate it into an actionable strategic

document that informs business decisions and helps avoid costly missteps

strategic marketing analysis offers a framework for strategic marketing planning and

outlines a structured approach to identifying evaluating and solving marketing

problems this book is an abridged version of strategic marketing management 3rd edition

by alexander chernev

mastering the case interview offers detailed advice on how to ace the case interview

this book outlines the general principles of managing the case interview delineates the

most common types of cases and outlines a framework for approaching each type of

case the discussion of the basic principles of case analysis is complemented by an

extensive array of interview examples that includes 20 sample case discussions and

200 practice questions

the marketing plan handbook can benefit managers in all types of organizations for

startups and companies considering bringing new products to the market this book

outlines a process for developing a marketing plan to launch a new offering for

established companies with existing portfolios of products this book presents a

structured approach to developing an action plan to manage their offerings and

product lines whether you manage a small business seeking to formalize the planning

process a startup seeking venture capital financing a fast growth company considering

an initial public offering or a large multinational corporation you can gain

competitive advantage by translating the marketing planning process outlined in this

book into a streamlined strategic document that informs your actions and helps avoid

costly missteps

mastering the case interview 10th edition offers detailed advice on how to ace the

case interview this book outlines the general principles of managing the case interview

delineates the most common types of cases and outlines a framework for approaching

each type of case the discussion of the basic principles of case analysis is
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complemented by an extensive array of interview examples that includes 20 sample case

discussions and 200 practice questions

the classic marketing management is an undisputed global best seller an encyclopedia of

marketing considered by many as the authoritative book on the subject

strategic brand management outlines a systematic approach to understanding the key

principles of building strong brands this book offers a cohesive framework for brand

management highlighting the distinct role of brands in creating market value topics

covered include crafting a compelling value proposition designing brand attributes

developing impactful communication campaigns managing brand portfolios cobranding

brand repositioning managing brands over time protecting the brand measuring brand

impact and creating a strategic brand management plan clear concise and practical

strategic brand management is the definitive text on building strong brands

creating impactful customer experiences is at the core of a company s business model

however the principles behind it are often misunderstood and driven by intuition rather

than grounded in scientific knowledge the customer science handbook provides a

systematic powerful and practical approach to designing transformative customer

experiences building on decades of research from psychology behavioral economics and

marketing this book offers insights into the forces that shape customer behavior it

reveals proven principles employed by leading marketing companies and demonstrates how

to systematically design and implement impactful customer strategies that deliver

results the customer experience canvas presented in this book outlines the key aspects

of the customer experience to help you develop strategies to manage it from triggering

dormant needs and engaging customers to designing impactful consumption experiences

and building loyalty this book demonstrates how to create enduring customer value
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